School Uniforms Market Study:
Key findings & recommendations
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The Jersey Competition Regulatory Authority (the Authority) has concluded its
study of the market for school uniforms in Jersey. It is clear the market for school
uniforms in Jersey is a sizeable market and the Authority believes there is scope
to improve the market for the benefit of consumers.
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Recommendation 1 Recommendation 2 Recommendation 3

The Authority to work with
Government on developing more
specific guidance on the design
and operation of competitive
tenders for school uniforms.

"

Government to further
consider policy developments
and practice in other
jurisdictions.

Schools to conduct regular
reviews of all contracts and
supply arrangements relating to
school uniforms.




